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Attitudes of non-members toward the mission statements of comprehensive 
community sports clubs based on survey data from residents of Tokyo.
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Abstract
The purpose of this study is to examine management issues stemming from community sports clubs’(CSCs)missions 
to encourage the participation of non-members. Therefore, this paper identifies the attitudes of non-members toward the 
missions of CSCs, non-members’ personal attributes, non-members’ awareness of CSCs, and non-members’ intentions to 
join CSCs. To do this, we conducted an online survey targeting non-members residing in Tokyo (n=1,996).
 The main findings are as follows: 1) Non-members do not understand the missions of clubs and they do not feel any 
empathy toward or have any expectations of clubs’ missions; 2) in particular, it is difficult for CSCs to obtain non-member 
understanding, sympathy, or expectations of missions around sports promotion and regional promotion; 3) in contrast, as 
understanding, empathy, and expectations of missions become higher, non-member intentions to join CSCs are enhanced; 
4) the attitudes of non-members to missions differ depending on their personal attributes. Among other things, high 
awareness of CSCs was shown to stipulate understanding, sympathy and expectations of their missions. In conclusion, 
this study revealed that enhancing the understanding, empathy and expectations of CSCs’ missions is an important 
management task for encouraging non-members to join the clubs.
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n 340 653 562 411 30 233 564 662 497 40 166 352 634 768 76
% 17.0 32.7 28.2 20.6 1.5 11.7 28.3 33.2 24.9 2.0 8.3 17.6 31.8 38.5 3.8
n 174 697 559 443 123 132 592 689 483 100 103 381 721 632 159
% 8.7 34.9 28.0 22.2 6.2 6.6 29.7 34.5 24.2 5.0 5.2 19.1 36.1 31.7 8.0
n 268 435 803 444 46 212 429 891 420 44 147 314 807 637 91
% 13.4 21.8 40.2 22.2 2.3 10.6 21.5 44.6 21.0 2.2 7.4 15.7 40.4 31.9 4.6
n 237 446 763 443 107 220 423 817 436 100 171 313 828 547 137
% 11.9 22.3 38.2 22.2 5.4 11.0 21.2 40.9 21.8 5.0 8.6 15.7 41.5 27.4 6.9
n 145 532 890 314 115 144 564 904 266 118 202 670 833 186 105
% 7.3 26.7 44.6 15.7 5.8 7.2 28.3 45.3 13.3 5.9 10.1 33.6 41.7 9.3 5.3
n 239 761 683 226 87 233 711 754 196 102 297 739 709 159 92
% 12.0 38.1 34.2 11.3 4.4 11.7 35.6 37.8 9.8 5.1 14.9 37.0 35.5 8.0 4.6
n 104 365 886 506 135 105 400 924 437 130 143 533 918 293 109
% 5.2 18.3 44.4 25.4 6.8 5.3 20.0 46.3 21.9 6.5 7.2 26.7 46.0 14.7 5.5
n 138 537 894 320 107 132 548 906 313 97 199 648 850 212 87
% 6.9 26.9 44.8 16.0 5.4 6.6 27.5 45.4 15.7 4.9 10.0 32.5 42.6 10.6 4.4
n 153 284 1,000 498 61 159 285 1,001 493 58 126 218 897 637 118
% 7.7 14.2 50.1 24.9 3.1 8.0 14.3 50.2 24.7 2.9 6.3 10.9 44.9 31.9 5.9
n 242 465 873 371 45 233 468 919 337 39 198 393 944 400 61















㻹 㻿.㻰. 㻹 㻿.㻰. 㻹 㻿.㻰. ከ㔜ẚ㍑
クラブの活動内容が目に浮かぶ 2.57 㻔1.04㻕 2.77 㻔1.01㻕 3.12 㻔1.02㻕 333.68 㻖㻖㻖 3㻪2㻪1
クラブの理想像が具体的に想像できない 3.18 㻔1.07㻕 3.09 㻔1.00㻕 2.82 㻔1.00㻕 95.18 㻖㻖㻖 1㻪2㻪3
クラブの目的･理念に共感をおぼえる 2.78 㻔1.01㻕 2.83 㻔0.95㻕 3.11 㻔0.97㻕 150.48 㻖㻖㻖 3㻪2㻪1
わたしにとってこのクラブの目的･理念はどうでもいいことだ 3.13 㻔1.06㻕 3.11 㻔1.03㻕 2.92 㻔1.02㻕 48.91 㻖㻖㻖 2,㻌1㻪3
聞こえの良い言葉を掲げていて信用できない 2.86 㻔0.96㻕 2.82 㻔0.95㻕 2.66 㻔0.96㻕 53.40 㻖㻖㻖 2,㻌1㻪3
なんとなくあやしい組織（集団）のように感じる 2.58 㻔0.99㻕 2.61 㻔0.99㻕 2.50 㻔0.99㻕 15.81 㻖㻖㻖 2,㻌1㻪3
クラブの活動によって本当に目的･理念が実現されるのか疑問である 3.10 㻔0.95㻕 3.04 㻔0.94㻕 2.85 㻔0.95㻕 81.26 㻖㻖㻖 2,㻌1㻪3
スポーツクラブの目的･理念にしては大げさだ 2.86 㻔0.95㻕 2.85 㻔0.93㻕 2.67 㻔0.95㻕 58.58 㻖㻖㻖 2,㻌1㻪3
社会にはこのような目的・理念をもったスポーツクラブが必要だ 3.02 㻔0.91㻕 3.00 㻔0.91㻕 3.20 㻔0.94㻕 88.74 㻖㻖㻖 3㻪2,㻌1










㻹 㻿.㻰. 㻹 㻿.㻰.
理ゎ 2.57 1.06 2.57 1.03 㻙0.08
共感 2.78 1.03 2.79 0.99 㻙0.20
୙信感 2.92 1.01 2.80 0.91 2.69 㻖㻖
ᮇᚅ感 3.01 0.95 3.02 0.86 㻙0.38
理ゎ 2.76 1.04 2.79 0.98 㻙0.56
共感 2.82 1.00 2.83 0.91 㻙0.12
୙信感 2.89 1.01 2.76 0.89 3.00 㻖㻖
ᮇᚅ感 2.98 0.95 3.02 0.86 㻙0.93
理ゎ 3.05 1.05 3.18 0.98 㻙2.97 㻖㻖
共感 3.04 0.99 3.17 0.95 㻙2.87 㻖㻖
୙信感 2.75 1.03 2.57 0.89 4.05 㻖㻖㻖












































㻹 㻿.㻰. 㻹 㻿.㻰. 㻹 㻿.㻰. 㻹 㻿.㻰. 㻹 㻿.㻰. ከ㔜ẚ㍑
理ゎ 2.54 1.07 2.43 1.04 2.73 1.01 2.59 1.00 2.48 1.04 4.76 㻖㻖㻖 3㻪2
共感 2.67 1.06 2.69 0.99 2.98 0.94 2.89 0.91 2.80 1.13 8.66 㻖㻖㻖 3㻪1
୙信感 2.93 1.00 2.84 1.00 2.78 0.93 2.81 0.89 2.89 0.96 1.96
ᮇᚅ感 2.95 0.95 2.94 0.91 3.15 0.85 3.08 0.86 2.94 0.98 4.55 㻖㻖㻖 3㻪2,1
理ゎ 2.69 1.03 2.75 1.02 2.93 1.00 2.80 0.97 2.61 1.05 4.60 㻖㻖㻖 3㻪5
共感 2.73 0.98 2.76 0.94 3.03 0.94 2.88 0.86 2.77 1.09 8.20 㻖㻖㻖 3㻪1,2,5
୙信感 2.86 1.01 2.84 0.96 2.76 0.93 2.77 0.86 2.89 0.95 1.15
ᮇᚅ感 2.95 0.95 2.90 0.92 3.15 0.90 3.04 0.82 2.94 0.96 4.69 㻖㻖㻖 3㻪2,1
理ゎ 3.05 1.07 3.13 1.01 3.21 0.96 3.17 0.92 2.91 1.09 2.62 㻖 3㻪5
共感 3.01 1.01 3.08 0.98 3.23 0.92 3.18 0.90 3.15 1.06 4.02 㻖㻖 3㻪2
୙信感 2.71 1.03 2.61 0.93 2.64 0.95 2.62 0.88 2.65 0.94 0.88







ኵ፬๓ᮇ㻔2㻕 ぶᏊྠᒃᮇ㻔3㻕 ኵ፬ᚋᮇ㻔4㻕 ⊂㌟ᚋᮇ㻔5㻕
㻲್
⊂㌟๓ᮇ㻔1㻕
㻹 㻿.㻰. 㻹 㻿.㻰. 㻹 㻿.㻰.
理ゎ 2.32 1.02 2.77 0.97 3.17 0.98 54.85 㻖㻖㻖 3㻪2㻪1
共感 2.57 1.01 2.95 0.95 3.29 0.94 37.62 㻖㻖㻖 3㻪2㻪1
୙信感 2.93 0.97 2.76 0.94 2.79 0.99 8.09 㻖㻖 1㻪2
ᮇᚅ感 2.84 0.89 3.14 0.86 3.48 0.86 46.23 㻖㻖㻖 3㻪2㻪1
理ゎ 2.58 0.99 2.95 0.98 3.20 1.00 94.73 㻖㻖㻖 3㻪2㻪1
共感 2.68 0.94 2.94 0.90 3.19 1.01 68.03 㻖㻖㻖 3㻪2㻪1
୙信感 2.90 0.96 2.71 0.91 2.79 0.99 6.92 㻖㻖㻖 1㻪2
ᮇᚅ感 2.85 0.89 3.12 0.89 3.40 0.87 64.17 㻖㻖㻖 3㻪2㻪1
理ゎ 2.95 1.04 3.26 0.94 3.52 0.95 42.78 㻖㻖㻖 3㻪2㻪1
共感 2.95 0.99 3.23 0.89 3.49 0.96 40.87 㻖㻖㻖 3㻪2㻪1
୙信感 2.70 0.95 2.61 0.94 2.63 1.07 1.82









n % n % n % n %
ミ䝑䝅䝵䞁のᥦ♧なし 859 43.0 652 32.7 485 24.3 1,996 100
地域住民䜈のスポーツᶵ会のᥦ౪（スポーツミ䝑䝅䝵䞁） 967 48.4 628 31.5 401 20.1 1,996 100
地域コミュニティの活性化（コミュニティミ䝑䝅䝵䞁） 1,031 51.7 652 32.7 313 15.7 1,996 100




















































































理ゎ .180 㻖㻖㻖 .152 㻖㻖㻖 .132 㻖㻖㻖
共感 .348 㻖㻖㻖 .291 㻖㻖㻖 .293 㻖㻖㻖
୙信感 㻙.023 㻙.048 㻖 㻙.019
ᮇᚅ感 .198 㻖㻖㻖 .174 㻖㻖㻖 .177 㻖㻖㻖

















































































































































































































































































































析―. E-journal GEO 10 （1） ：81-98.
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